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Viagazine

HRTimes magazine is endorsed by and published
in partnership with the sarRM Maine State Coun-
cil, and supported by sHRM (Society of Human
Resource Management). The trade magazine is
published quarterly and features localized articles,
advertisements and timely updates relevant to the
many areas of human resources to help advance
the profession in Maine. Content includes, but

is not limited to, employee training, development,
recruitment, retention, compensation, benefits,
workers’ compensation, legislative updates, law
updates and workforce development.

Currently, over 2,800 subscribers

Free subscriptions to members of all
the SHRM Affiliated HR Associations
as a member benefit

Published Quarterly

Industries represented include: transportation, state government,

manufacturing, healthcare, human services, retail, finance, municipalities, construc-
tion, agriculture, utilities, education, law, high-tech, consulting, safety, marketing
and insurance.

The business size subscribers represent equals the unique business sizes found
throughout Maine— small, medium and large, capturing most of the major em-
ployers in the state but also the unique small and medium companies in Maine.

AFFILIATE OF

'SHRM: Maine State Council SIRM '

SOCIETY FOR HUMAM
RESOURCE MAMAGEMENT

Contact an Ad Consultant
1-866-657-5444
HRTimes@HRTimesOnline.com

Chapter Updates

Need one more reason to

K

choose Pro Search, Inc. as your 2R
temporary staffing partner? ﬂ

=,

e Pra Baarch Chans Give.

Additional distribution

of HRTimes magazine at SHRM
State Council events, including:
Annual Maine State HR Conven-
tion, SHRM Chapter Meetings,
Annual Maine Comp Summit
and Best Places to Work in Maine
Awards Dinner—

approximately
500 additional

ol i copies on top
™= of the 2,800
subscribers.
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WebD Site

Years of exclusive human
resources content—

all in one place.
HRTimesOnline.com
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Contact an Ad Consultant
1-866-657-5444
HRTimes@HRTimesOnline.com

HRTimesOnline.com
. .
imes expands our magazine’s
Home Magasite Asticles Events Jobs Resources Compary .
5 Hotar Bt reach to business profes-
Resources i sionals all over the state
mpers F of Maine and beyond.
Thask ' . .
] 'ﬂ All visitors can access
| [ = articles from past
e p—— Rekiions I = X .
i i e B e HRTimes magazines,
Deveeprrert

view HR job openings,
browse through HR-
related events and read
about current news

in the HR world.

- et Obur site is updated
weekly, bringing in new
4 Cross traffic as well as repeat
e g i P visitors. Primarily visited
. N by HR and business pro-
fessionals, your adver-
M‘A\INI? MERCER . .
B SR tisement will be seen
The Maies Comsbopmmnt Prendations lerer s the b s teatnd |00 -
e e e e o by the audience you
T .
ke ke & mplans e -
e are targeting.
Annual HRTimes magazine

advertisers receive a free listing
on the resources page of our Web

N C RO S S site. This listing includes a logo,

EMPLOYEE BENEFITS linked back to the advertiser’s Web
Today we are Northern New England’s site, a short description and contact
largest family owned and operated information. HRTimes magazine
insurance agency, representing over advertisers can also purchase ban-
50 of the nation's top carriers. ners on HRTimesOnline.com for

800-999-7345 a discounted price. Banner adver-

tising also available.
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Twenty-Seven Maine Organizations
Honored for Supporting Employee
Education

The Maine Dy
outstanding ¥

xn
t Portland event

AUGUSTA, Maine — The Maine Development

and its Maine Initiative 4
27 employers for their efforts in supporting higher
Dec 29, zoog. The have

committed 1o take a variety of actions to support higher
edueation ranging from eelebeating employee completion of
a degres or certification programa to creating a formal
tuition payment assistance program.

At the Maine Development Foundation's Leadership
Unplugged breakfast, held at the Mariner's Church Banquet
Center, John Dorrer, Director, Center for Workforce
Research and Information, Maine Department of Labar,
gave a talk on "Preparing Maine's Waorkforce for the
Future” and diseussed the importance of an edusated
workforce to support Maine's economy...

CLICREREE s vl the FoB ssticle.

HR Buzz:

SafetyWorks! Annnounces 2010
Safety and Health Class Schedule

R-UGUSTA The M.lm: Deplr!m:nl of Labar
d its 2010 schedule of
i'n.-nn{ety and health dasmsorMmawrkmud

Over 100 classes are planned statewide on a variety of
topics ranging from forklift operator training to OSHA

fheeping. The schedule includes heduled for
all of 2010 and is available on the SafetyWorks! Web Site at
www.safetyworksmaine.com or by calling zo7-623-7900,
({TTY: 1-Boo-794-1110}k..
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HRTimes Accepting Articles &
Advertising for Spring 2010

Tame 17

1In This Issue

27 blaine Organisatices
Hezzezmre Burr Buggmirtang,
Emplayre Education
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Order Your Copy of
the Maire
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Articles and Ad are now being eonsidered for the
Spring 2010 issue of Maine HRTimes. This issue will be
mailed to over 2800 subscribers in May, and will be
distributed to every attendee at the 2010 Maine HR
Convention.

Articles are accepted on a volunteer basis, Some articles
may be eligible for HRCT recertification credits.
Submission deadline for Articles is February 26, 2010.
Articles may be submitted to Tim Sardano,

i ion on HRCT
l’_‘]..lC.K HERE ard serall to "Research and I‘ubh!hma_

Edition/s00s-2010
Update lere!

HR Related
Events

Unity College's
Environmental
Career Fair
21020010

‘Wha Stands out
in Maine AR -
Nomination

Sletrer

The HRWave is a bi-weekly
e-newsletter is delivered to over
2,400 subscribers. The subscribers
consist of both HRTimes maga-
zine readers and professionals

in Maine who want to know what
is going on in Human Resources.
The HRWave is produced in
partnership with MyJobWave.com
and contains up-to-date
information that is relevant to
employers and HR professionals,
including articles, press releases,
events, jobs and resources.

Currently
over 2,400
subscribers

HRWave
subscriptions
are free for
everyone

Sent out
bi-weekly

Contact an Ad Consultant
1-866-657-5444
HRTimes@HRTimesOnline.com

1560 convenient locations in Maine, and Seacoast New
Hampshire.

Online - MyJobWave.com

seekers in front of potential emplayers!
Be Everywhere - Reach Everyone!
We cover it all. For more information click on the link

above o7 wﬂllc! anexperiencnd Ad Consultant.
181

In Print - Employment Tinmes is available for free, in over

In Person - We suppart job fairs and events that pat job

. Ca Fair
HR Resources £oLomin
mes 5 Androscoggin
Your Local Connection to Human Resources! County
ty J
MULTIMEDLA ADVERTISING OPTIONS NOW E‘:;;“""' ¥ dob
AVAILABLE 4092010
Maite is now reaching over 2,800 readers! Interested in
nwumgrhuumdd-ndmmumnﬂnhhw Jobs for Maine
ds of Human Res
Maine? Advertisi d editorial i feren:
available. Call 1-866-637-5444 or visit i
HRTimesOnline.com.
. . i Calnis Aren Job
Ta learn mare on how to receive your subseription, e-mail Falr
HETimes@HRTimesOnline com, 4292000
ATTENTION READERS: We want your feedback! Have you 5tk Anmual
put to use amy tips that you read in HRTimes Magazine? Maine HR
We want to know! HRTimes Magazine is interested in Convention
sharing valuable peer input with fellow HR professionals. "If HR Ruled the
Do you have follow-up information from a valuable World®
seminar of event that was advertised in HRTimes Magazine 1.2010-5.14,2010
or HRTimes E-newsletter? Let us know! Netwarking and m
is ke 1 Givins Call for Sponsors &
your inpat and we will share it with others. Exhibitors!
Send feedback to: HRTim MCDA Annual
Conference
HR Info an the
it Go Free
menl MERCER
Tines Podeasts
MyJobWave.com and Kmpln)m:m Times
Your best resource for K9 d :
did for Maine & New il Letus :
effectively represent you:

mioﬂ \I!\JM}WM ol
coim

Career Center
Maine's Empl B o ieed

i ing and Inboe market iR
infarmation, training and resources, ewuullimml‘ar (i b
wurthm-ulmmuoﬂ-alumna roar
At CareerC ion and retention Battle of the

Free resource
listing for
HRTimes
magazine
advertisers

HRTimes advertisers receive additional benefits through the HRWave e-newsletter.
Advertisers are encouraged to submit events and HR job openings, which are listed
in the newsletter for free. Press releases that mention an advertiser are often featured
in the newsletter. HRTimes advertisers can also purchase banners in the HRWave

e-newsletter.



2/@(@ Rates

Ad Size
1/8 Page

1/4 Page

1/2 Page

Full Page

2 Page Spread
Inside Font

Back Cover

2 Issues

Net Cost
$770 $385 each

$1,380 $690 each
$1,530 $765 each
$2,320 $1,160 each
$3,630 $1,815 each
$2,830 $1,415 each

$2,830 $1,415 each

4 Issues
Net Cost

$1,300 $325 each
$2,350 $587.50 each
$2,745 $686.25 each
$4,180 $1,045 each
$6,530 $1,632.50 each
$5,098 $1,274.50 each

$5,098 $1,274.50 each

Ad Design Services Available

Ad Specifications

Ads are accepted in PDF, TIFF and JPEG format. However, the preferred file format
is an X1-A 2001 PDF. We are unable to accept original InDesign, Quark, PageMaker

or Word files.

PDFs must contain all graphics and fonts that are used in the ad. Be sure to include
them when exporting to a PDF. Use stylized fonts only. Do not apply style attributes

(faux italic or bold) to fonts.

Resolution on all images must be a minimum of 300 dpi. Submitted ads must be
in cMYK (four color) or Grayscale (black and white) format. Pantone color is not
accepted. Due to poor print quality, Web site images may not be used.

Only full-page ads need a 1/4” bleed. Quarter and half page ads do not bleed
off the page. Crop marks are optional on all ads. Allow a 3/8” safety margin from
trim edges except for spreads, which require 5/8” safety from side trim and 1/8”

gutter safety.

Contact an Ad Consultant

1-866-657-5444

HRTimes@HRTimesOnline.com

Companies may

also get exposure in
HRTimes media by
submitting articles

on any number of HR
related topics. Info on
submitting articles for
review can be found at
HRTimesOnline.com
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2 PAGE SPREAD

With Bleed
18.25"wx 12.25”h

Trimmed Size
18”wx 12”h

2010 Advertising Quarterly Deadlines
Quarter 2, May 2010  Mar 26,2010

Quarter 3, Aug 2010 July 9,2010

Quarter 4, Nov 2010

1/2
VERTICAL
3.8”wide
X
10.8’high

1/4 PAGE

3.8"wide

X

5.3high

Oct 8, 2010
18 PAGE  3.8’wide
b'e
— 2.65”high

1/2 HORIZONTAL
7.85"wide x 5.3”high

FULL

With Bleed
9.25”wx 12.25”h

Trimmed Size
9w x 12”h



