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Magazine
HRTimes magazine is endorsed by and published
in partnership with the shrm Maine State Coun-
cil, and supported by shrm (Society of Human
Resource Management). The trade magazine is
published quarterly and features localized articles,
advertisements and timely updates relevant to the
many areas of human resources to help advance 
the profession in Maine. Content includes, but 
is not limited to, employee training, development, 
recruitment, retention, compensation, benefits,
workers’ compensation, legislative updates, law 
updates and workforce development. 

Currently, over 2,800 subscribers

Free subscriptions to members of all 
the SHRM Affiliated HR Associations 

as a member benefit

Published Quarterly

Industries represented include: transportation, state government, 
manufacturing, healthcare, human services, retail, finance, municipalities, construc-
tion, agriculture, utilities, education, law, high-tech, consulting, safety, marketing
and insurance.

The business size subscribers represent equals the unique business sizes found 
throughout Maine— small, medium and large, capturing most of the major em-
ployers in the state but also the unique small and medium companies in Maine.

Additional distribution 
of HRTimes magazine at shrm
State Council events, including:
Annual Maine State hr Conven-
tion, shrm Chapter Meetings, 
Annual Maine Comp Summit 
and Best Places to Work in Maine
Awards Dinner — 

approximately
500 additional
copies on top 
of the 2,800
subscribers. 

Contact an Ad Consultant
1-866-657-5444

HRTimes@HRTimesOnline.com



HRTimesOnline.com 
expands our magazine’s
reach to business profes-
sionals all over the state
of Maine and beyond. 
All visitors can access 
articles from past
HRTimes magazines,
view hr job openings,
browse through hr-
related events and read
about current news 
in the hr world. 

Our site is updated
weekly, bringing in new
traffic as well as repeat
visitors. Primarily visited
by hr and business pro-
fessionals, your adver-
tisement will be seen 
by the audience you 
are targeting. 

Web Site
Years of exclusive human 
resources content—

all in one place.

HRTimesOnline.com

Annual HRTimes magazine 
advertisers receive a free listing
on the resources page of our Web
site. This listing includes a logo,
linked back to the advertiser’s Web
site, a short description and contact
information. HRTimes magazine
advertisers can also purchase ban-
ners on HRTimesOnline.com for 
a discounted price. Banner adver-
tising also available.

Today we are Northern New England’s
largest family owned and operated 
insurance agency, representing over 
50 of the nation's top carriers.
800-999-7345 

Contact an Ad Consultant
1-866-657-5444

HRTimes@HRTimesOnline.com



E-Newsletter
The HRWave is a bi-weekly 
e-newsletter is delivered to over
2,400 subscribers. The subscribers
consist of both HRTimes maga-
zine readers and professionals 
in Maine who want to know what
is going on in Human Resources.
The HRWave is produced in 
partnership with MyJobWave.com 
and contains up-to-date 
information that is relevant to 
employers and hr professionals,
including articles, press releases,
events, jobs and resources. 

Currently 
over 2,400
subscribers

HRWave 
subscriptions 
are free for
everyone

Sent out 
bi-weekly

Free resource
listing for
HRTimes 
magazine 
advertisers

HRTimes advertisers receive additional benefits through the HRWave e-newsletter.
Advertisers are encouraged to submit events and hr job openings, which are listed
in the newsletter for free. Press releases that mention an advertiser are often featured
in the newsletter. HRTimes advertisers can also purchase banners in the HRWave 
e-newsletter. 

Contact an Ad Consultant
1-866-657-5444

HRTimes@HRTimesOnline.com



2010Ad Rates
1/8 Page

1/4 Page

1/2 Page

Full Page

2 Page Spread

Inside Font 

Back Cover

$770 $385 each

$1,380 $690 each

$1,530  $765 each

$2,320  $1,160 each

$3,630  $1,815 each

$2,830  $1,415 each

$2,830  $1,415 each

$1,300  $325 each

$2,350  $587.50 each

$2,745  $686.25 each

$4,180  $1,045 each

$6,530  $1,632.50 each

$5,098  $1,274.50 each

$5,098  $1,274.50 each

2 Issues
Net Cost

4 Issues
Net Cost

Ad Specifications
Ads are accepted in pdf, tiff and jpeg format. However, the preferred file format
is an x1-a 2001 pdf. We are unable to accept original InDesign, Quark, PageMaker
or Word files.

pdfs must contain all graphics and fonts that are used in the ad. Be sure to include
them when exporting to a pdf. Use stylized fonts only. Do not apply style attributes
(faux italic or bold) to fonts.

Resolution on all images must be a minimum of 300 dpi. Submitted ads must be 
in cmyk (four color) or Grayscale (black and white) format. Pantone color is not 
accepted. Due to poor print quality, Web site images may not be used.

Only full-page ads need a 1/4” bleed. Quarter and half page ads do not bleed 
off the page. Crop marks are optional on all ads. Allow a 3/8” safety margin from
trim edges except for spreads, which require 5/8” safety from side trim and 1/8”
gutter safety.

Ad Size

Ad
Sizes

full
With Bleed
9.25”w x 12.25”h

Trimmed Size
9”w x 12”h

2 page spread
With Bleed
18.25”w x 12.25”h

Trimmed Size
18”w x 12”h

1/2 horizontal
7.85”wide x 5.3”high

1/2 
vertical

3.8”wide
x
10.8”high

1/4 page

3.8”wide
x
5.3”high

1/8 page

2010 Advertising Quarterly Deadlines

Quarter 2, May 2010 Mar 26, 2010

Quarter 3, Aug 2010 July 9, 2010

Quarter 4, Nov 2010 Oct 8, 2010

Companies may 
also get exposure in
HRTimes media by
submitting articles 
on any number of hr
related topics. Info on
submitting articles for
review can be found at
HRTimesOnline.com

Contact an Ad Consultant
1-866-657-5444

HRTimes@HRTimesOnline.com

Ad Design Services Available

3.8”wide
x
2.65”high


